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ABSTRACT

The term entrepreneurship is conversant to all, but when this term is united with
sustainability it gets more imperative and it surges the weightage for entrepreneurship.
Sustainable Entrepreneurship ensures economic growth, environmental growth, and also
social welfare tangled in the business. How the business supports society apart from
makinga profit. Human, Social, Economic, and Environment are the factors of
sustainability, which are combined with Entrepreneurship. In the initialphase, the prime
motive of any kind of business is to earn more profit, but this scenario has dramatically
transformed now, every business has to focus on the welfare of society and also they have
to focuson the environment. The business has to do something for the society and the

environmentexclusively for future generations.
Keywords: Entrepreneur, Sustainability, Entrepreneurship

Introduction

Sustainable entrepreneurship implies entrepreneurship with the responsibility of
society and humans. The innovations in the business made the entrepreneur walk towards
profit. Sustainability in business is a new strategy followed by the entrepreneur to attract
customers, which inevitably surges the company's goodwill. The concept of Corporate
social responsibility comes under the sustainability of the business. The corporates have to
spend at minimum 2% of their profit on society. It depends upon the turnover of the
company. The business is measured under the Economic, Social, and Governance (ESG)
metrics. Here humanity will be helped by the business directly or indirectlydropping the

negative impact on the environment. Any strategy used in thebusiness will focus on the
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ENTREPRENEURSHIP, INNOVATIONS AND DIGITAL SKILLS IN NEW
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Abstract

Entrepreneurship is the creation or extraction of economic value. With this
definition. entrepreneurship is viewed as change, during the COVID pandemic
generally entailing risk beyond what is normally encountered in business.
Predominantly Women Entrepreneurs tide over financial complexities when the
responsibility is doubled upon them due to pandemic. Innovationrefers to something
new or to a change made to an existing process. The use of Digital skills has become
obscure, Even the small and Tiny Women Entrepreneurs learn to use digital devices
and networks to access their business. According to Small women Entrepreneurs the
term Artificial intelligence is highly technical but they learned and start using the
devices and Applications for their business upliftment. There are many smart-phone
based Artificial Intelligence applications that recognize different problems one might

be facing with their psychologicalstrength and offer intellectual behavioral therapy

for people.

Introduction

Now days the entire world is coming under the roof of Digitization. The
world without the use of technology is incredible. During pandemic every one of us
are in the dread mindset. Nobody wishes to come out from their living space. Every
sector of the business got collapsed, the entrepreneurs stunned, especially the
women. That was the beginning of the new era of Artificial Intelligence, everyone
began to learn and think how they can convey their business to the public through
digital technology. More Applications were introduced through the android mobile.

Silently Android Mobiles occupies in the hands of majority of the people, from a kid
500 |Page
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Abstract

This study analyses how the consumers perceive corporate social responsibility (CSR) actions carried out
by retailing firms. Corporate social responsibility is increasingly considered w'ta} for organizational success
and sustainable growth across industries, especially in view of corporations operating in an environment with
multiple stakeholder interests. Therefore, business need to aware that their involvement of CSR practices in
certain extent does affect the consumer buying behavior. Consumers today seek transparency from companies,
demanding to sce concrete plans for how they intend to uphold their responsibility to society. For this reason,
having a CSR program is crucial for customer and employee satisfaction, as well as improving bottont-line
financials and employer branding. It also puts your company into contact with your local communitics,
creating meaningful opportunities for team building and instilling a sense of purpose in your workforce.
Therefore, business corporations need to strive to maximize their shareholder’s wealth as the consumers expect
fulfill the sharcholder’s interest as they are among those who contribute in providing funds
for the businesses survival and growth. Additionally, consumers also expect the business corporations should
offer reasonable price and provide a good quality of products and services to them. The relationship between all
the CSR practices (economic, legal, ethical, and philanthropic) and the consumer buying behavior. the main
clement of CSR practices that influence the consumer buying behavior is economic. In this study, we know the

real consumer perception value of CSR.
Keywords: Consumer buying behavior, Corporat

the corporations to

¢ social responsibility, Consumer perception

Introduction

Corporate social responsibility refers t
positively contribute to societal needs. Corporat
philanthropy, activism, volunteering, charity, an
(CSR) is defined as “the managerial obligation to take :
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resented by consumers.
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Only by understanding how
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the welfare of soclety as a whole an
Analyzing the effects of CSR is rep
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Abstract

Today, the level of awareness about corporate social responsibility(CSR) is at the rising trend. Consumer
nowadays haveset a higher level of expectation towardsthe companies. Therefore, CSR nolonger can b
Negleted if the businesses would like to stay ahead from the rest. By recognizing the importance role of CSR,
many of the businesses have started to engage themselves in these activitiesto gain competitive advantage. A
great deal of research has been conducted in this area; however, limited research has been worked from
consumer’s perspective. Hence the objective of this study is to examine the effect of CSR in affecting consumer
buying behavior within Madurai context. The data was gathered from 100 respondents located in Madurai
city.
Keywords: Corporate Social Responsibility, economic ibili hild :
regof‘:!sibiﬁ'yf philanthropic resPOﬂsibsz?‘y . RINEY. 1R Tepeneainy, T

Introduction
Contemporary companies implement various social initia
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WARDS INTERNET BANKING AMONG SENIOR
NS OTZI;:‘I:Q '\IVNI'I'EfISSTl;(!):CIAL REFERENCE TO MADURAI CITY
CIT Dr.M.Neelavathy, Assistant Professor of Commerce,
" E.M.G Yadava Womens College, Madurai
INTRODUCT; ltg:king is a form of self-service technology. The numbers of Internet users haye
. _m“c':';::;m“c ally, but most of them are reluctant to ‘pmvid_e sensiti\(c personal information
so'webelics beceoes they do not trust e-commerce security. This paper investigates the factors
influencing of e-services on senior citizens buying behaw_our and indicates level of concern
regarding security and privacy issues in Indian context. Primary data was collected from 200
respondents, above the age of 60, through a structured questionnaire. Were used to know trend of
internet use and factors affecting Intenet Banking services among.scmor cntlz?n cust9mer in
Bangalore, India. The finding depicts many factors like security & privacy, tru;t, mnovanvene;.s,
familiarity, awareness level increases the acceptance of Internet Banking services among Indian
customers, ) »
The finding shows that despite their security and privacy concem, senior Citizen
customers are willing to adopt online Internet Banking if banks provide him necessary guidance,
Based on the results of current study, Bank's managers would segment the market on the basis of
age group and take their opinion and will provide them necessary guidance regarding use of
online Intenet Banking. Internet Banking is fast becoming a norm in the developed world, and is
being implemented by many banks in developing economies around the globe. The main reason
behind this success is the numerous benefits it can provide, both to the banks and to customers of
financial services. For banks, it can provide a cost-effective way of conducting business and
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+ soms today are not expected to only play their conventional role of service providing ang
! to force fo act in an cconomically, socially and environmentally smart way. In this
.- Social Responsibility refers to make sure the success and sustainability of an
social la-.j enrvironmental considerations into their functions. This study aims to
Ezucational Institutions in the context of Corporate Social Responsibility. This study aims

o Ciucational Institutions in the context of Corporate Social Responsibility. The

i, are to Aind the expectations of beneficiaries and the actual CSR practices and also the
7 - cational Institutions in Madurai. The researcher group the CSR practise of the
<+irutioms in to six groups, Environmental care, Education, Health Care, Community
- Deriphersl Development and Special Focus on CSR activities. Out of which Health Care and
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JHer important areas of education | very little strategic thinking and innovatio™
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nt of libraries and laboratories, teacher’s training, a
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